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changed how technology was designed, technology more accessible
manufactured and sold and affordable to more people.

We're a private company again.
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We remain an agent of change.
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Our purpose
remains unchanged:

Delivering technology solutions that enable people
everywhere to grow, thrive and reach their full potential
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Giving you the power to do more.




We are recognized as
a leader in our markets.

What does #1 mean?

e Greater functionality
e |ess complexity
e Better value

1 billion people One of the largest 3 of 4 top social
every day use providers of x86 servers media sites are
Dell cloud m in the world EE powered by Dell u
#1 cloud #1 virtualized 4 of top 5 global
computing data center o search engines
infrastructure ‘ infrastructure °Q use Dell é%
#1in enterprise #1iSCSI storage 90% of Fortune 1000
services support provider companies use
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Get more out of what you have.

Listening drives our strateqy.

We actively engage with customers and create solutions that meet
their needs.
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We lead discussions with customers in social media, through
technical forums, industry groups and with our major partners.
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We work with industry experts and analysts, as well as our own IT
to develop practical innovation that solves real-world customer
challenges in unique and customized ways.
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Dell's unique design
philosophy truly sets
us apart.

We make technology .

Easier to buy Easier to use Easier to grow
o Simplify purchasing o Ease administration o Scale without constraints
e Streamline deployment e Automate maintenance tasks e Unleash functionality at
¢ Accelerate planning e Prevent support issues any scale
e Engage on your terms e Boost productivity e Grow on your terms

e Leverage existing investments

Rapid time to value Unrivaled flexibilty to adapt




How Is Dell different?

Standards-based No deliberate proprietary lock in
Open approach No intentionally closed ecosystems
@ Modular systems No costly monolithic stacks

LA,

Modern platforms No vested interest in legacy systems

End-to-end solutions No siloed viewpoint or hidden agenda

What is your technology
doing for you?
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s it delivering value or costing money?

It is enabling your workforce and

making them productive or the thing they complain about?

Is it making you more competitive or holding you back?

Is it helping you meet your

customers’ needs better or making them dissatisfied?

Can it keep up with or even anticipate
the needs of the organization
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Let's continue
the conversation.

What are your priorities? What are your views?

Make IT more agile and Make the Make more Make the
responsive to change workforce more data-driven organization
productive decisions more secure
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Is the risk Can collapsing Should IT Can mobility
and cost of silos and become an become an
modernizing converging objective cloud engine for
apps/platforms infrastructure lead broker for improving your
worth the to increased IT your entire business
reward? innovation? organization? performance?

Transform your Connect your Inform your Protect your
data center workforce decisions organization

www.dell.com
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