GUIDELINES

Phase 1: Commercial

March 3, 2008




CONTENTS

Guideline Rationale 4 Segment Identifiers 40
Brand Values 5 Creative Snapshot 41-45
Brand Essence 6 Wall Test 46
Creative Voice 7 Online Ads 47-50
Call To Action 8 Dell.com Banners 51-53
Logo Usage 9-1 Mailer 54-56
Promotional Printing Guidelines 12-19 Spec Sheet 57
Font Family 20 Solutions Guide 58
Typographical Hierarchy 21-24 Small Business Catalog 59-61
Parnter Logo Treatment 25-28 Brochures 62-67
Graphic Elements 29 Co-op Advertising 68
Photography 30-35 Black and White 69
Design Hierarchy 36 Global Communication 70-72
Color Guidelines 37 Out of Home Advertising 73-75
Primary Palette 38 Events 76-77




ONE COMPANY
. ONEBRAND

ONE BEAT




RATIONALE

In your hands is a living, breathing document.
It guides us toward a unified and consistent
relationship with our customers. It is not a
departure, but a return, full-circle, to the core
values of the Dell brand. The Dell Brand Book
contains a set of guidelines. Do not use these
guidelines as an excuse for not thinking.




From its inception, Dell has resonated
with the individual. Guided by the belief
that listening to customers will always
result in real solutions for real needs.

Dell recognizes that the technology need

of every business, every customer and
every person is unique.




ESSENCE

TOUCH Solid. New. Exciting.
SMELL Clean. Fresh. Familiar.

SIGHT Sleek. Serious. Desirable.
SIXTH SENSE Optimistic. Responsible. Green.




Speaking with the frankness one would
expect from a friend, the tone of Dell is
engaging and candid. We are bold enough
to let the facts speak for themselves.

TECHNICAL LANGUAGE
Dell copy is performance-driven. Even technical features speak to a real world benefit.




CALL TO
ACTION

* The call to action should be uppercase, short, compelling, and provide a reason to take action.
 When listing URLs, the “DELL.COM” is capitalized and the “/XxxxXxxXxxxx"

Is set in upper and lowercase.
* The typography baseline and preferred distance from the Dell badge are indicated below.

LEARN HOW DELL SIMPLIFIES AT X
DELL.COM/Simplify OR CALL 800.XXX.XXXXI




The Dell badge is bold and dimensional,
a symbol of simplicity you can touch.

* The black version of the Dell badge should be used when the bubble/band are in color.
* The color version of the Dell badge should be used when the bubble/band is in white.

* Highlight color in headline should match the color version of the Dell badge.

» Colored badges can be used for events, promotional items, or holiday-themed marcom.
* Logo files can be found on dell.com/brandcentral in PSD and vector .ai formats.




For Marcom Use

1. Badge

Placing the badge against color creates
stopping power.

2. Band

The band of solid color works like an
exclamation point. It is the line of
differentiation, the broad stroke pointing to
or underscoring the Dell badge.

3. Bubble

The bubble adds an arc of color to allow

the badge to pop. The clearance space around
the badge is equal to the width of the vertical
stroke in the “L” letter form.

4. Drop Shadow

Dell Logo must have a drop shadow.
Blend Mode: Multiply

Color: Black

Opacity: 50%

Angle: 120

Distance: 7

Spread: O

Size: 18




 The badge should be sized no smaller than 42 pixels x 42 pixels (.5 inch).

 The badge should always knock out from a primary color, form a notch breaking
the plane of the color field, and compliment the black background.

e Partner logo relationships, requirements and hierarchy still apply.

When representing the badge on
the right or left, the top and bottom
of the “E” in the Dell logo should line
up with the color plane.

When representing the badge
on the top or bottom, the top of
the “L” letter form should line
up with the color plane.




PRINTING GUIDELINES

File Name: (A) 1-color badge - for white or silver backgrounds

Application: 1-color spot print
Background colors: White or Silver

Imprint colors: Black

*Only for use when full-color printing is not available




PRINTING GUIDELINES

File Name: (B) 1-color badge - for black or dark backgrounds

Application: 1-color spot print

Background colors: Black or Dark Colors
Mever light or white (or imprint won't show)

Imprint colors: White or PMS 427C Silver

*Only for use when full-color printing is not available




PROMOTIONAL
PRINTING GUIDELINES

File Name: (C) 2-color badge - for white or light backgrounds

Application: 2-color spot print

Background colors: White or Light Colors
MNever dark or black (or outer edge won't show)

Imprint colors: Black
& PMS 427C Silver

or

Black
& White

*Only for use when full-color printing is not available




PRINTING GUIDELINES

File Name: (D) 2-color badge - for black or dark backgrounds

Application: 2-color spot print

Background colors: Black or Dark Colors
MNever light or white (or outer edge won't show)

Imprint colors: Black
& PMS 427C Silver

Qr

Black
& White

Mote: on black backgrounds, you can print this as a 1-color.

*Only for use when full-color printing is not available




PROMOTIONAL
PRINTING GUIDELINES

File Name: (E) 3-color badge - for white or light backgrounds

Application: 3-color spot print

Background colors: White or Light Colors
Mever black or dark (or outer edge won't show)

Imprint colors: Black

& PMS 427C Silver
& PMS 432C Dark Gray

*Only for use when full-color printing is not available




PRINTING GUIDELINES

File Name: (F) 4-color badge black & silver - for black or dark backgrounds

Application: 4-color spot print

Background colors: Elack or Dark Colors
Mever light or white (or outer edge won't show)

Imprint colors: Black
& PMS 427C Silver
& PMS 432C Dark Gray
& PMS 430C Light Gray

MNote: on black backgrounds, you can print this as a 3-color,

*Only for use when full-color printing is not available




File Namo;

PROMOTIONAL
PRINTING GUIDELINES

{(G) 4-color badge blue - for white or silver backgrounds

File Name;
{1} 4-color badge red -

Imprint colors;

Black

& PMS 427C Silver

& PMS 300C Blug

B PMS 3005C Light Blue

for white or silver backgrounds

Imprint colors:

Black

& PMS 427C Silver

& PM5 201C Red

& PMS 200C Light Red

File Name;
(H) 4-color badge green - for white or silver backgrounds

Imprint colors;

Black

& PMS 427C Silver

& PMS 7490C Green

& PMS 7489C Light Green

File Name:
(J) 4-color badge vellow - for white or silver backgrounds

Imprint colors:

Black

& PMS 427C Silver

& PMS 124C Yellow

& PMS 123C Light Yellow

Application: 4-color spot print

Background colors: White or Silver Colors
MNever dark or black (or cuter edge won't show)

*Only for use when full-color printing is not available




PRINTING GUIDELINES

Flle Name: Flle Name:
(K) 4-color badge blue - for black or dark backgrounds {L) 4-color badge green - for black or dark backgrounds

Imprint colors;

PMS 430C Light Gray

& PMS 427C Silver

& PMS 7490C Grean

& PMS 7489C Light Green

Imprint colors;

PMS 4Z0C Light Gray

& PMS 427C Silvar

& PM5S 300C Blue

& PMS 3005C Light Bluge

File Name: File Name:
(M) 4-color badge red - for black or dark backgrounds (M) 4-color badge yellow - for black or dark backgrounds

Imprint colors:

PMS 430C Light Gray

& PMS 427C Silver

& PMS 124C Yellow

& PMS 123C Light Yellow

Imprint colors:

PMS 430C Light Gray
& PMS 427C Silver

& PMS 201C Red

& PM3 200C Light Red

Application: 4-color spot print

Background colors: Elack
MNever light or white (or outer edge won't show)

*Only for use when full-color printing is not available




FAMILY

A bold and powerful message deserves
bold and powerful typography.

GOTHAM ULTRA GOTHAM MEDIUM

ABCDEFGHIJKLMNOPQRS ABCDEFGHIJKLMNOPQRS
TUVWXYZ123456789 TUVWXYZ123456789

GOTHAM BLACK GOTHAM BOOK
ABCDEFGHIJKLMNOPQRS ABCDEFGHIJKLMNOPQRS
TUVWXYZ123456789 TUVWXYZ123456789

GOTHAM BOLD GOTHAM LIGHT
ABCDEFGHIJKLMNOPQRS ABCDEFGHIJKLMNOPQRS
TUVWXYZ123456789 TUVWXYZ125456789

*Font can be purchased from Hoefler & Frere-Jones at http:/typography.com




HIERARCHY

LEVEL 1: MAIN HEADLINE

The dominant graphic anchor of this campaign is
the headline. It must be the most prominent copy
on the page. The headline expresses the primary
topic or idea of a piece, spread or reveal.

Typeface: Gotham Ultra
Style: Uppercase ONLY
Color: Knocked out to white from black background with

key stat, word, or phrase in primary color

LEVEL 2: SUBHEAD
Pays off main headline with detail or introduces
and divides major sections.

Typeface: Gotham Ultra
Style: Uppercase ONLY
Color: Knocked out to white from black background with key

stat, word, or phrase in primary color (where appropriate)

LEVEL 3: CALL TO ACTION
Explains response device. 2 PERFORMANCE PER WATT
Typeface: Gotham Bold THE COMPETITION

Style: Upper Case with URL “DELL.COM” capitalized and CAN’T BEAT
the “/XxxxxxXxxxx” is set in upper and lowercase.
Color: Knocked out to white from black background
with URL or phone number in primary color choice
3 SIMPLIFY YOUR EHERGY FOOTPRINT AT

LEVEL 4: QUOTES
A quotation cited from an authoritative source.

Typeface: Gotham Book
Style: Upper/lower
Color: Knocked out to white from black background




HIERARCHY

LEVEL 5: BODY COPY
The main text of a piece of communication.

7  Dell recommends Windows Vista B Business
Typeface: Gotham Bold
Style: Upper/lower

Color: Black, white, or single primary color choice (color must THINK OF IT AS
remain consistent throughout the piece or program) A PITBULL Fon

LEVEL 6: PRODUCT NAME, CONFIGS, PRICING

Specific product information. Latitude™ D630 Notebook
Starting at

Typeface: Gotham Book/Bold (all weights)
Style: Upper/lower
Color: Black, white, or single primary color choice (color must

remain consistent throughout the piece or program)

LEVEL 7: REQUIRED PARTNER TAG LINE
(Dell recommends...)
Partner approved tag lines.

Typeface: Gotham face (weight determined by partner legal
requirements)

. H H It is sssential that your Koy information be up-to-date and facure,
Style: Determined by partner legal requirements So we dovaloped the Latituds D30 Notebook. 11s RondReady™
Color: Determined by partner legal requirements R e s v e Terevation WNEIes-t

LEVEL 8: BIRDSEED
Legal copy. LEARN HOW DELL SIMPLIFIES BECURITY AT
Typeface: Gotham Book

Style: Upper/lower
Color: Designer may choose color that best minimizes text




TYPOGRAPHICAL
HIERARCHY

Greek: Arial Black (Headline) Arial Regular / Arial regular Italic (Body Copy)

Russian: Arial Black (Headline) Arial Regular / Arial regular Italic (Body Copy)
Hebrew: Arial

Arabic: Arial

APJ Master: Gotham Bold / Gotham Medium. Arial Black / Arial Medium
China: Gotham Bold / Medium. Arial Black / Bold

Taiwan: Gotham Bold / Medium. Arial Black / Bold

Hong Kong: Gotham Bold / Medium. Arial Black / Bold

Japan: Gotham Bold / Medium. Arial Black / Bold

Korea: Gotham Bold / Medium. Arial Black / Bold

Thailand: Gotham Bold / Medium. Arial Black / Bold




HIERARCHY

Treatment Of The Acronym IT

IT must never have periods.

HEADLINE & SUBHEAD COPY USAGE: IT must be upper case. The kerning should be increased to create a slightly larger space
between the | and T, to differentiate the acronym IT from the word it. The space is equal to the half width of the “I” in IT.

BODY COPY USAGE: In upper and lower case body copy, IT is capitalized. Kerning should not be increased.

CALL TO ACTION COPY USAGE: IT must be upper case. The kerning should be increased to create a slightly larger space

between the | and T, to differentiate the acronym IT from the word it. The space is equal to the width of the “I” in IT to accom-
modate for the font weight.

HEADLINE & SUBHEAD BODY COPY CALL TO ACTION INCORRECT
COPY USAGE USAGE COPY USAGE USAGE

IT ITIT (o




PARTNER LOGO
TREATMENT

Applicable partner logo size requirements
and hierarchies still apply.

Hmrsa Umuryy Saftmaey jdord JOGT)

SEMPLIFY IT Y CALLING

DeLL |[EMC




TREATMENT

Applicable partner logo size requirements
and hierarchies still apply.
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TREATMENT

PAY UP TO
72% LESS

FOR YOUR
BUSINESS
INTELLIGENCE




PARTNER LOGO
TREATMENT

TRY OUT
SQL SERVER 2008
FOR FREE

WITHOUT INSTALLING A THING

MICROSOFT SQL SERVER 2008 BETA PREVIEW

GET STARTED AT SGLSERVERBETA.COM

SIMPLIFY YOUR DATABAGE AT DL 0O
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ELEMENTS

Movement and Momentum

Graphic elements may be used as designer and creative director see fit. Do not limit yourself to these graphic elements.

SOFT
BEAT

GRAPHIC WAVE AMPLITUDE

RHYTHM PULSE




DELL
PHOTOGRAPHY

Lifestyle photos should tell a story, being
candid, engaging, and above all real. In short,

no cheesy stock photography.

Dell people are real, not models. They come
In all shapes, sizes, races, and genders.
They are the people who use our products.




PHOTOGRAPHY

This approach uses dramatic cropping and black and
This approach focuses on a captured moment in time white photography layered over an accent color to
with the emphasis on the interaction with product. The enhance the intensity and boldness of the imagery. The
most important part of the image is highlighted by individuals are removed from any specific context,
removing the accent color in that area. The photography meaning they could be customers or Dell stafff, and
and its’ cropping, including the environment is clean and relatable to a wide range of viewers-but the humanity
streamlined for a bold graphic look. and emotion comes through lour and clear.

ANYWHERE EAL
COMPUTING gEOPLE

s REAL
SOLUTIONS

SERVICES, THE DELL WAY




PHOTOGRAPHY

This approach focuses on captured moments in time
using individuals without environments. The use of high
contrast black and white photography without accent
colors creates a sophisticated/editorial feel that tells
more of a story.

The focus is always on individuals. The use of
photography in these pieces reinforces that attitude-bold
close-ups of individual people with distinctive
personalities. Layering high contrast black and white
over the accent colors grabs the viewers attention. The
visuals theme is always humanity. This approach
communicates the end benefit of working with

Dell: Simplified solutions to your problems.

REAL PEOPLE




LIFESTYLE
PHOTOGRAPHY

In this approach, dramatic cropping enhances the
intesity and immediacy of the imagery. The individuals
are removed from any specific context but the humanity
and emotion always comes through loud and clear. The
photography is used 4/color with the dominant color
matching the accent color. The mix of soft focus keeps
the attention on the individual.

REAL
PEOPLE

REAL
SOLUTIONS

SERVICES, THE DELL WAY

This approach brings the individual and the environment
together using 4/color photography. Allowing for
environment enables a bigger story to be told but
keeping it soft and high contrast keeps the focus on
humanity. The photography should encompass a
dominant accent color to be matched in the layout. A
gritty texture can be added (as shown here) when an
edgier approach is appropriate.

REAL
SOLUTIONS




PHOTOGRAPHY

Product photography should highlight product features with dramatic lighting, surface reflections, and should overall make the
product look as desirable as possible.

DESKTOPS NOTEBOOKS

Strong hightlights
to define the
product against
black background

True Life - Glossy

&N sEreen treatment Strong hightlights

to define the
product against
black backgreund

True Life - Glossy
on screen treatment

Reflective keyboard

Reflective keyboard
effect to create dopth

effect to create depth
Lighting to
highlight
product
features
Lighting to highlight
product features




PRODUCT
PHOTOGRAPHY

SERVERS

Strong hightlights
to define the
product against
black background

Strong hightlights
to define the
product against
black background

Lighting to highlight
product features

Reflective effect
to create depth
Lighting to highlight
product features




HIERARCHY

1. HEADLINE
Bold, all-caps, color highlight, no periods at end of
headline

2. PRIMARY IMAGE
Product is hero

3. ENVIRONMENT
Dimensional background, colored band

4. MAIN COPY
Direct and concise

5. CALL TO ACTION
Driving the point home

6. SIGNATURE
Wave, pulse, Dell badge

7. COLOR USAGE

Color can be used to highlight elements of headline
and copy. Do not use red to highlight numbers. Do
not use color to highlight names of competitors.

® " thE compETITION

CAN’T BEAT

. SIMPLIFY YOUR ENERGY FOOTPRINT AT




GUIDELINES

Multiple colors for use in longer communica-
tions is acceptable.

All colors must print at 100%. Tints are not
permissible for color band or highlight of
headline. Tints are acceptable for use in
complex graphs or charts.

There is no color designation by LOB
or solution.




PRIMARY
PALETTE

DELL BLUE BLACK WHITE NEUTRAL LIGHT NEUTRAL DARK METALLIC GOLD

CMYK CMYK CMYK CMYK CMYK CMYK

C-100 C-0 (ColS) C-29 (CEXT/

M- 43 M- 0 M- 3 M- 23 M- 35

Y-0 Y-0 Y-4 Y- 16 Y- 87

K- 0 K- 100 K-8 K- 51 K-7

RGB RGB RGB RGB RGB RGB

R- 0 R- 30 R- 250 R- 213 R- 116 R-162

G- 102 G- 30 G- 250 G- 214 G- 118 G- 145

B- 204 B- 30 B- 250 B- 210 B- 120 B- 70

PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE

300C BLACK 3C COOL GRAY 2C  COOL GRAY 9C GOLD 872C

RED ORANGE YELLOW GREEN BLUE BROWN RUBY
CMYK CMYK CMYK CMYK CMYK CMYK CMYK
C-0 C-0 C-0 C-54 C- 60 C-29 Cc-7
M- 93 M- 45 M- 27 M-7 M- 29 M- 78 M- 100
Y- 95 Y- 95 Y- 100 Y-79 Y-0 Y- 91 Y- 65
K- 0 K- 0 K- 0 K- 21 K- O K- 78 K- 32
RGB RGB RGB RGB RGB RGB RGB
R- 213 R- 255 R- 234 R- 106 R- 106 R- 130 R- 152
G- 43 G- 110 G-171 G- 150 G-173 G- 92 G- 30
B- 30 B-0 B- 0 B- 59 B- 228 B- 38 B- 50
PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE
485C 1375C 124C 7490C 659C 4625C 201C




“RHYTHM IS
SOMETHING YOU
EITHER HAVE

. ORDON’T HAVE,

BUT WHEN YOU
HAVE IT, YOU HAVE
ITALL OVER?

— ELVIS PRESLEY




IDENTIFIERS
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SEGMENT IDENTIFIERS ARE NOT ALLOWED




CREATIVE
SNAPSHOT
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LEARN HOW DELL SIMPLIFIES STORAGE AT
DELL OO Mensge or call 856 260 DELL




CREATIVE
SNAPSHOT

THE WORLD’S
MOST SECURE
NOTEBOOK

FASTER SETUP




CREATIVE
SNAPSHOT

TABLET
TECHNOLOGY
YOU CAN CLICK

WAY TO RUN AND TOUCH
HIGHERED
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CREATIVE
SNAPSHOT

Dell recommands
Windows Vista®
Bunineis,

i

BUILT FOR
HOW YOU WORK
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SNAPSHOT
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PERFECT
FOR YOUR

BUSINESS

EACH DELL IS BUILT TO
SPECIFICATIONS

.II
|
8 visIT

PERFECT

FOR YOUR
BUSINESS

i

EACH DELL IS BUILT TO
SPECIFICATIONS
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MODELING AND

ACCELE%“NG
SIMULATION

ENSURING
MO
SEC

EMPOWERING
ENTERPRISE
VIRTUALIZATION

DELL™ SIMPLIFIES IT
ACROSS THE LIFE
SCIENCES LIFECYCLE

* SIMPLIFY YOUR IT



DELL.COM
BANNERS

BANNER CREATIVE ANATOMY

Headlines: 3 lines max Solid
Subheads: 2 lines max Colorbar
I |

7% LESS
POWER USAGE

PERFORMANCE PER WATT

*More Details

L
jeag Hos

Layered Product Photography Headlines & Subheads: Call To Action:
(backstage lighting), reflections Gotham Black, All Caps Gotham Bold
Split Color Highlighting




BANNERS

FONT USAGE - MLB EXAMPLE

Translation may not be correct

WENIGER
ENERGIE VERBERAUCH German

LETSTUNG PRO WATT, WELCHES

*Eaki Datai

ALIMENTAZIONE | [

PRESTAZIOMI PER IL WATT CHE |,

# Py Parmicodard

LESS
POWER USAGE English

PERFORMANCE PER WATT

*More Details

I | | |
Headlines & Subheads: Call To Action:
Gotham Black, All Caps Gotham Bold
Split Color Highlighting




DELL.COM
BANNERS

FONT USAGE - SMB EXAMPLE

Translation may not be correct

66% SCHNELLERE AUFLADUNG
HERAUF GESCHWINDIGKEIT German

ALFLADUNG HERALF DRBCHRNDHIKE T
¢ riEty Dvcaiin

ﬁﬁ?EHA PHJ; E)'E:E DI Italian

A CARICAMENTONEL SSTIms
‘ o Pl Faricoder

66% FASTER |
BOOT UP SPEED English

BOOT UP SPEED

tHMars Details

Headlines & Subheads: Call To Action:
Gotham Black, All Caps Gotham Bold
Split Color Highlighting



MAILER
PANEL

PO. Box 224828

Dallas, TX 75272

ON SELECT DELL
TECHNOLOGY

Hurry, offer expires 10/31/07!

Koo K Xooono

] Tt -
Address Lin

1

Address Line 2

Address Line 3
Address Line
Address Line 5
Address Line

Address Line

BARCOD!

4

b
!

PRESORTED

DELL ING




MAILER
COVER

ADVANCED TECHNOLOGY
JUST GOT MORE AFFORDABLE

Look inside. 4
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THE WORLD'S MOST SECURE
COMMERCIAL NOTEEBOOKS

SOLUTIONS GUIDE

FOR BUSINESS
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SMALL BUSINESS
CATALOG

B LS

100%

AND MEDILM BUSINESS

“EXACTLY WHAT
SMALL BUSIN

FoTrRooK

ity 26 DO SO
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1-888-221-1694 | DELL COM/smivFatrusry SR YR 7 = e e e




DELL DUBINESS
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CATALOG

Doy sl 17 - LS008
R

BUSINESS

SOLUTIONS FOR SMALL AND MEDIUM BUSINE

NEW DELL BLADES
FOR SIMPLE SERVER
MANAGEMENT

B e |

HEW LATITUDE™ XT LATITUDE D531
With Dual-Cons Pros

Thin and lght Processor ging S-call battery

corrartbls Dbl

e -

1-877-365-5398 | DELL.COM/pru/February




BROCHURES

THE DELL GUNDE TO




THE GOOGLE SEARCH APPLIANCE BRINGS GOOGLE™S POWERFUL
SEARCH CAPABILITIES INSIDE COMPANY FIREWALLS. IT INSTANTLY
INDEXES AND RETRIEVES INFORMATION, ALL THROUGH A SECURE
AND USER-FRIENDLY INTERFACE.

Manufacturing snd Dpenations Manager, Google”




5 15 A CONSLILTING AND ERGINEERING BUREAL BAS
MG INTEGRATED SERVICES SUCH AS

¥ STUDIES, DESIGH, PROJECT MAMN
FACILITY MANAGEMENT

GEMENT, AND

8 Borapn Akl Metwon cmpet with Vikman
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“We firal made a thorough assatiment of the markel

in the end, we oplad for Dell/EMC due (o the
technology and guality of service. We had a good
feeling abowut Dell/EMC right Irom the first contac].™

— JOHMN DAHAEZE

Syitemi Manages, Arcadiy’




BROCHURES

DEELGEMEENTE o
1JSSELMONDE S

DEELGEMEENTE LISSELMONDE IS A LOCAL AUTHORITY OF SOLUTION
ROTTERDAM IN THE NETHERLAMNDS, HELPING TD DELIVER KEY Act

COMMUNITY SERVICES.
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*This is an example of a regional version

Haad af IT, Desigamannts Lisislnande”
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Crealat pecifically 1o help leachar and
sdminhiratory Pully wti proom bechnalogy,
the Cell Ondires eXchange CCEE [0

e gratng

halgfud trairing
FEIDUPCES
* (0= teacher toois, including best-practics
drategiet, leston plams and rubrics aligned to
1 andardi
andards-bated prajecty, letsons
and rescairce for a lechnologically enhanced
clatroom

ADVAMCE WOUR R-10 LEARNING ENVIFODNMENT AT




“DELL IS MORE THAN A TECHNOLOGY
VENDOR. THEY ARE AN EDUCATIONAL
TECHNOLOGY RESOURCE FOR K-12

| UNDER S
PRESSURE | |
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ADVANCE TOUR K-13 LEARKING ENVEROMMENT AT




ADVERTISING

Dl recammends
Windows Yeria s
Businaw

THINK OF IT AS THINK OF IT AS
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" bt nentisd that pour ey Information e
Latifucie DETD Mot s RosdReady™ du Latituds DBI0 Moteboos. |1's BoadSewdy
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Latitudn™ DAI0 Notsbaak
Timriing at
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TEOD-EXX-NXEX | doll.com/ WoBsllave

=000 KNE-K NN | dell.com WeBeliave

*Pending Intel Approval.




BLACK
AND WHITE

THE 6OHPETITION
CAN’T BEAT




COMMUNICATION
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AT NO EXTRA COST

FREE SHIPPING
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CALL 0000 000 0000 OR VISIT dellcouk,/b2b




COMMUNICATION

IS OUR ENTERPRISE

in Dcbaber 3007 Dyirs Clobad Services
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INTELLIGENT MACHINES THAT
KEEP THEIR COOL
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COMMUNICATION

WHILE YOU HANDLE

WAHREND SIE SICH UM DAS GESCHAFT BUSINESS

at: i nlartang als

599 € | 369 € "e599 s369

TA0-EXE-ENEX | dell com/Smalilislnsss = "--\
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OUT OF HOME
ADVERTISING




ADVERTISING

A FORTUNE i+
500 USE il‘ ]
DELL =

SIMPLIFY YOUR MOBILE WORKFORCE AT




OUT OF HOME
ADVERTISING

7 N
DedLL

LONGER
BATTERY
LIFE

THE COMPETITION
CAN’T BEAT




SERVICES SERVICES

* TECHNOLOGY COMSULTING
SERVICES

= STORAGE TECHNOLOGY
SERVICES

* MAMAGED SERVICES
* PROFESSIONAL SERVICES

18" Sintra




EXAMPLES OF THE TOURNAMENT LOGO

A)

B)

) GOLF .

CHAMPIONSHIP \\j




“MUSIC IN THE
SOUL CAN BE

HEARD BY THE
UNIVERSE.”

—LAO TZU




