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Dell reduced its facilities carbon footprint by up to 16 percent
from FYO8-FY12 and drove toward zero waste by recycling or
reusing approximately 98 percent of its nonhazardous
manufacturing waste.

Dell achieved ambitious goals:

Reducing size of packaging
by 12 percent

Increased recycled and
renewable content in
packaging to 40%

Ensuring 75% of packaging
is recyclable curbside
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Dell's supplier capability-building activities uphold suppliers’
internal ownership for social and environmentally responsible
behavior; they are designed to enable Dell partners to make
changes for long-lasting and sustainable impact.

Dell spent nearly

$3 BILLION

with diverse suppliers

“Dell wants to give people the power to do more,

in an environmentally and socially responsible way.

Dell Powering the Possible is our commitment to put technology
and expertise to work, where it can do the most good for people
and the planet. Visit Dell.com/PoweringThePossible

> Communities

Dell focuses its strategic giving efforts by working with
organizations to find opportunities where technology can make
a meaningful impact. The company seeks to address pressing
social issues by donating a combination of Dell technologies,
funding, expertise and volunteer support.

Donated to Hours by

$4 Charitable 4 1 Employees

Million Causes thousand Volunteered

Dell's Community Impact

Dell launched an commitment to support children’s
cancer programs with cloud-computing technology
to advance targeted treatments.

American Expanded disaster relief

Red Cross ¢ ,5nort with the American
Red Cross, launching a first-of-its-kind Digital
Operations Center devoted to humanitarian aid.

New Countries in Dell's
Youth Learning Program

28 People

Dell brings people of diverse backgrounds, cultures,
perspectives and talents together in working environments that
value and encourage their contributions.
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., Dell expanded its
Connected Workplace
to 22 sites in 18 countries

Increase in Employee
Resource Group Participation

— Trisa Thompson,
Vice President, Corporate Responsibility



